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About Us
At The South Asian Times, we pride ourselves on capturing the 
heartbeat of the dynamic South Asian community in the New 
York-New Jersey area and beyond. As the foremost news organization 
for South Asian communities, we boast a readership of over 120,000 
individuals each week, encompassing influential figures in Washington, 
D.C., and throughout the Long Island and New York Metro areas, as well 
as Albany, along the entire US East Coast, and India. More than just a 
publication, we serve as the authentic voice of South Asians, bridging 
aspirations to impactful narratives both locally and globally. 

From comprehensive coverage of local happenings to incisive analysis 
of global a�airs, our content is crafted with the values and interests of 
educated, successful households in mind. Join us in exploring the 
stories that shape our community and the world at large. Discover 
the di�erence with The South Asian Times. Our o�ces are located 
in NYC and on Long Island in the heart of Hicksville.

SERVING OUR GLOBAL 
COMMUNITY, LOCALLY



Reach:
2 Million Page views 
each month

PRINT

DIGITAL 

WEEKLY NEWSLETTER

WEBSITE

EPAPER

SOCIAL MEDIA
Active presence in social media 
like, Facebook, Twitter, Linkedin

WHATSAPP COMMUNITY
We deliver the latest news daily 
to approximately 5,000 readers 
via our WhatsApp Community.

www.TheSouthAsianT imes.info



Demographics & Cultural Profile 
What makes our audience di�erent?

ONE IN EVERY 
NINE INDIANS 
IN THE US IS A 
MILLIONAIRE - 
COMPRISING 
10% OF US 
MILLIONAIRES. 
ESTIMATED 
ANNUAL BUYING 
POWER OF 
$20 BILLION.

Education
71% have a 
Bachelor’s degree or 
higher, boasting the 
highest educational 
attainment of all 
ethnic groups in the 
US – professionally 
employed in 
medicine, law, 
finance, education, 
engineering, and 
technology.

Home Owners
56% of Indians
55% of Pakistanis
61% of Sri Lankans
and 44% of 
Bangladeshi 
Americans are 
homeowners.

Median Age
Median Ages: 
Indians:  32
Pakistanis:  29 
Sri Lankans:  36
Bangladeshis:  31

Consumer 
Habits
Consumer choices 
include frequent 
trips overseas (54%), 
dining out (54%), 
and purchaseof 
high-price 
electronics (92%).

www.TheSouthAsianT imes.infowww.TheSouthAsianT imes.info



Reasons to Partner with
The South Asian Times

Engagement
Research by the Asian 
American Advertising 
Federation shows that 43% of 
Indian Americans engage 
better with advertising which 
is displayed alongside 
culturally relevant content.

Legacy
The award-winning 
publication, also known as 
co�ee table news magazine 
of upscale households, it is 
the most consistent 
print-publication since its 
inception in 2008.

Spark Interest
Forty-five percent of 
Indian Americans are 
“likely to pay attention 
when ads included 
celebrities or people with 
Indian or Asian origins”, 
the research says.

Reputation
The South Asian Times has 
immaculate reputation for its 
excellence in journalism and 
value-based content, display, and 
advertising. It is most read and 
admired print & digital weekly 
newspaper serving new york city 
metro areas and east coast USA.

We o�er tailor made advertising solutions based on what is the 
need and are open for any print & online innovations that the 
client envisages. We have a strong editorial team based in India 
and New York covering India and Global news e�ciently. 
We o�er consumer experience solutions that would create 
lasting impressions. We also provide consultation for USA Market 
out-reach in India.
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Special Supplements
The South Asian Times is a trend-setter in special 
supplements and is reputed for its comprehensive 
and exclusive coverage. Over the years, we have 
produced several special supplements in association 
with many prestigious organizations such as:

Wharton School, India Business Conference
Harvard School, India Business Conference
Columbia University, India Business Conference
Federation of Indian Association, NY-NJ-CT
Association of Indians in America (National)
Association of Indians (New York Chapter)
American Association of Physicians of Indian Origin
Shanti Fund
Science of Spirituality Organization
Friends of Madhya Pradesh
Friends of Maharashtra 
Pravasi Bharatiya Divas

Multilingual Readership & Display
English
Hindi
Bengali
Gujarati 

Spanish 
Mandarin
Arabic
Telugu

Tamil
Malayalam



Few Major Clients
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Lexus Car
Walmart
Target
Etihad Airlines
Air India
Lufthansa
Emirates
Turkish Airlines

Qatar Airlines
T Mobile
New York City
New York State
US Federal Govt.
New Jersey State
North Well

Advertisers enjoy a good return on their 
investment in the print and digital 

editions of The South Asian Times. Our 
readers are educated consumers who 
respond to advertising in a publication 

they know and trust.

ROI for Advertisers
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Read at Power 
Corridors

Local Government O�ces 
Indian Embassy in USA
Indian Consulates in USA
NYS-Albany
US Senator and US Representative 
New York City Mayor
Federal & States Government O�ces 
Major Industrial and Real Estate 
Developers in India 

Managed by Professional Team
Unbiased Editorials

Technically Advanced
24x7 updated Website

Progressive Yet Conventional
In-House Editorial & Creative 

Designing Team
Clean-Crisp, Clutter Free Displays

ILLUSTRIOUS TRACK 
RECORD, SINCE 2008



Pricing - Print

Technical Specifications For ADs
- All artwork size should be as per the size mentioned.
- Color format should be CMYK with 300 DPI resolution.
- All artworks should be in PDF with fonts embedded. 

PRINT - Color Display Ads
Front Page: 10x10” $3,750
Front Inside: 10x13.5” $3,000
Back Cover: 10x13.5” $2,750
Back Inside: 10x13.5” $2,400
Full Page: 10x13.5” $2,000
Half Page: 10x6.75” $1,100
Quarter Page: 5x6.75” $600
Business Box $90
Wrap Around (4 Pages): 21x13.5” $10,000
Wrap Around (2 Pages): 21x13.5” $6,000
Center Spread (2 Pages) $6,000
Front Page Banner: 10x2 $400
Inside Banner: 10x2 $300
Sticker (Per 1000) $200
Flyer Insertion (Per 1000) $300

  20% discount for Black and White AD
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Our popular website as well as social media 
platforms o�er you an even greater reach and 
impression into the south asian community.

Web Inventory
Online placement is available on our 
homepage, category homepage, category 
stories and e-paper. 

Pricing - Digital

Ad type CPM (cost per 1000)

Standard Banner - Homepage $4
Standard Banner - ROS $3
In-Banner Video $7
Rich Media: 
Page Takeovers, Pushdown $8
Site Takeover/Sponsorships $1500/day
Mobile Banner - Homepage $4
Mobile Banner - ROS $3
Advertorials/Sponsored Content $1500/piece
Email Blast $750/piece

Call for Daily or Monthly Flat Rates
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The South Asian Times,
Advantage India
All sorts of entities having interest in American 
markets recognise the high value of Indian 
American diaspora, and the disposable incomes 
they spent on the Indian produce & amp; products.

India is a preferred trading 
partner in trade with USA, 
nearing $100 Billion imports
Walmart imports $3 billion Indian products and 
plans to increase to $10 billion by 2027.

Indian spice & other commodities export to USA 
was tagged over 10 billion in 2022-23. Indian 
Jewelery export was $14.9 billion in 2022-23.

Disposable Income
Real Estate investments from USA was over 
couple of Billion in 2022-23.

Given the clout that Indian Americans are 
developing on multiple fronts – economic, social, 
and political, among others – building a niche to 
target Indian Americans is an idea worth adopting.
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Phone: +1.516.390.7847
Cell: +1.516.395.3764
Info@TheSouthAsianTimes.info
www.TheSouthAsianTimes.info

Forsythe Multimedia Group, LLC
95 Broadway, Suite # 2, 

Town Center Building
Hicksville, NY 11801


